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Reducing Microplastic Pollution
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Microplastics are now found throughout Canada's ecosystems, from waterways and 

food sources to the air we breathe, prompting growing concern about long-term 

environmental and health impacts. As governments, researchers and communities 

push for solutions, Canadians are seeking clearer information on where 

microplastics come from and how they can reduce their exposure. This special 

feature will explore the emerging science, the sources of microplastic pollution and 

the innovations helping build a cleaner, healthier future. Strategically timed for 

International Plastic Free Day.

Topic Highlights

Where microplastics come from

Everyday sources including textiles, packaging and consumer products.

Impacts on health and environment

What current research shows about risks to people, wildlife and ecosystems.

Reducing personal exposure

Simple changes Canadians can make to limit contact with microplastics.

Community and industry action

How cities, manufacturers and waste systems are addressing pollution.

Innovations for a cleaner future

New materials, filtration technologies and policy approaches shaping long-term 

solutions.
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